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ABOUT US

World Business Media Group is the fastest-growing digital publisher 
with a powerful voice for the global P&C and specialty (re)insurance 
industry and the risk capital that flows in and out of it.

Our titles – The Insurer, Program Manager, E&S Insurer, ESG 
Insurer, The Insurer TV and our soon to be launched new title 
– Cyber Risk Insurer – are at the forefront in providing content 
to professionals and investors in the (re)insurance and specialty 
insurance markets.

Our scope is global but our focus is on 
underwriting and distribution in the 
area of complex risk, as well as the 
capital, infrastructure and services that 
support it. Breaking the news first and 
serving you with knowledge that gives 
you and your business a competitive 
edge is at our core. Above all we strive 
to deliver responsible, relevant and 
insightful journalism to our readership, 
as well as meaningful analysis and 
valuable data.
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OUR 
AUDIENCE
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Partnering with us offers you access 
to the fastest-growing subscriber base 
in the (re)insurance sector. With an 
audience of over 50,000 professionals 
within the global  (re)insurance and 
specialty markets, we are ideally placed 
to provide the right reach and enable 
you to communicate your message to 
some of the most prominent leaders 
across the market. 

Opportunities include editorial 
partnerships, digital and print 
advertising, event sponsorship, video 
content and much more.

SOME OF OUR SUBSCRIBERS 

OUR READERSHIP

30k+ 
Individual 
corporate 
members

300+ 
Corporate 
memberships 
worldwide

70+ 
Countries

20k+ 
Non-subscribers 
that receive 
teaser alerts

350k+ 
Average page 
views per month

9%

50%

32%

2%
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DIGITAL
ADVERTISING
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Advertise across The Insurer main 
digital channels

Standard website 
advertising
350,000+ monthly 
impressions
Cost: £6,500/$8,250*

Daily homepage 
takeover
Cost: 
£15,000/$19,250

Breaking news alerts
45,000+ recipients
24% avg. open rates
Cost: £7,500/$9,500*

London AM
22,500+ recipients
27% avg. open rates
Cost: £7,500/$9,500*

New York AM
22,500+ recipients
28% avg. open rates
Cost: £7,500/$9,500*

*Leaderboard banner and MPU slots available 
on a monthly tenancy agreement.
Full reporting provided with all campaigns



INDUSTRY 
CONFERENCE 
COVERAGE
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In 2024, The Insurer will once again provide 
digital content and daily newsletters at all of 
the main (re)insurance events: the Monte Carlo 
Rendez-Vous, APCIA Annual Meeting, TMPAA 
24th Annual Summit, Baden-Baden Reinsurance 
Meeting and SIRC.

Before 7am each day electronic editions  
emailed to all attendees 

7am-2pm hard copies circulating in main 
networking areas and handed to delegates

Four alerts per day (minimum) at each 
event of breaking news and stories

GC’s Rousseau: Buyers looking to alternative 

solutions in bid to smooth volatility

Industry on alert for Baden-Baden climate protests

• CAT LOSS ANALYSIS • DELVAG SALE • MUNICH RE ON 1.1 • SWISS RE CASUALTY CONCERNS(Re)insurance | Insight | Intelligence

Daily edition one
22 October 2023 

Sunday
theinsurer.com

An increasing number of buyers are 

showing interest in alternative 

reinsurance structures amid current market 

dynamics, according to Guy Carpenter’s 

Laurent Rousseau.

In his first interview since joining 

the reinsurance broker last month, 

Rousseau told The Insurer the 

reinsurance market remains at a 

“delicate phase” in its transition, 

with reinsurers determined to 

The annual reinsurance meeting in 

Baden-Baden is on high alert as it looks 

to avoid joining the list of high-profile 

industry events disrupted by climate change 

protesters this year.

achieve adequate returns.

“Prices have increased 

considerably and while we are seeing 

clear evidence of price stabilisation, 

there is always a critical balance 

between price and value of cover 

that must be achieved. By pushing 

prices too strongly, reinsurers risk 

questioning the value they bring to 

their clients,” he said.

Against this backdrop, Rousseau 

said there was now considerable 

interest in the adoption of alternative 

reinsurance structures as a longer-

term mechanism to smooth P&L 

volatility, as well as the introduction 

of alternative structures to provide 

balance sheet protection and to 

release capital locked-in by volatile 

technical reserves.

The event has previously drawn 

the ire of climate activists, with 

protesters from Extinction Rebellion 

blocking access to the Kongresshaus 

last year and calling on the sector to 

stop underwriting coal, oil and gas 

production and instead support the 

transition to renewable energy.

In a statement issued shortly before 

the start of the conference on Sunday, 

activist groups Urgewald and Insure 

Our Future renewed their call on 

reinsurers to end their support of the 

fossil fuel industry.

“We are also seeing continued 

growth in the alternative sources of 

capital entering the market. These 

include pension funds, sovereign 

funds and other long-term capital 

providers. However, to facilitate 

greater inflows and elevate the role 

of the capital markets, investors are 

keen to see an increase in potential 

returns,” he said.

Rousseau is one of the speakers 

at this year’s Guy Carpenter Baden-

Baden Reinsurance Symposium, 

which takes place today at 

Kongresshaus Baden-Baden. 

Look out for coverage of the event 

in tomorrow’s Baden-Baden daily 

edition from The Insurer.

Page 14: Laurent Rousseau Interview

The groups – which last month 

disrupted the annual Rendez-Vous in 

Monte Carlo – noted that reinsurers 

have already faced “huge and rising 

costs” from natural catastrophes due 

to climate change, which cost the 

$120bn sector in 2022.

“In light of the worsening climate 

crisis and the urgent calls for action 

made by the Intergovernmental 

Panel on Climate Change, the world’s 

foremost authority on climate change, 

Urgewald and Insure Our Future 

repeat their Continued on page 10

Transform risk
into return
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Accredited buyer driving hard bargain 

on retained liabilities and net price

Bowhead Specialty seeking additional 

capital to support growth beyond $500mn

Risk capital and the MGA sector

Daily edition one
16 October 2023 

Monday
program-manager.com

Advanced sale talks between R&Q and the 

potential buyer of its fronting business 

Accredited have been complicated by issues 

relating to the latter’s retained program 

liabilities, together with adjustments which 

Bowhead Specialty is exploring options 

to add capital to its insurance company 

subsidiary to support a strong growth 

trajectory expected to take gross written 

premium close to $500mn this year, as 

it also engages with American Family to 

could reduce the net sale value below 

$400mn, Program Manager understands.

R&Q is currently exploring legacy 

solutions of its own to protect against 

further adverse development on 

its Lloyd’s book, but it is unclear 

whether it has also considered buying 

protection for Accredited’s liabilities 

ahead of a potential sale to Canadian 

private equity firm Onex Corporation.

Accredited has grown to become 

one of the largest hybrid fronters, 

using its A- rated capacity to front 

on behalf of MGAs. Each program is 

extend its capacity relationship beyond the 

end of 2026, Program Manager can reveal.

The Stephen Sills-led company was 

launched in late 2020 with financial 

backing from Gallatin Point, 

American Family and management.

It has AM Best A, XV-rated capacity 

from Wisconsin-based mutual 

American Family, having first 

launched writing D&O business 

before expanding into the casualty 

and healthcare segments.

Although technically it acts as an 

MGA for American Family, Bowhead 

Specialty describes itself as a full-

protected by cut-through reinsurance 

provided by major names such 

as TransRe, Swiss Re, Validus Re, 

SiriusPoint and Hannover Re, as 

well as Roosevelt Road Re and 

collateralized reinsurers such as 

Corinthian Re.
It also buys separate reinsurance to 

protect against adverse movements 

on the circa 7 percent of each risk 

that it retains.
However, three years of group 

losses are forcing AIM-listed R&Q to 

sell assets to pay Continued on page 4

stack insurance company with an A, 

XV-rated companion partner because 

100 percent of the premium is ceded 

to Bowhead Insurance Company.

Bowhead Insurance Company is 

then understood to retain 75 percent 

of the first $5mn of loss.

Bowhead Specialty and Bowhead 

Insurance Company are both 

subsidiaries of Bowhead Insurance 

Holdings, which is majority owned 

by Gallatin Point (68 percent), with 

American Family (29 percent) and 

management owning the rest.

The partnership Continued on page 6
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Casualty in focus as concern over 

reserves and loss trends mounts

An efficient cyber market is “critical” 

for tackling emerging threats

• CASUALTY OUTLOOK • CYBER MARKET EVOLUTION • MUNICH RE’S MARCUS WINTER • AON’S ANDY MARCELL(Re)insurance | Insight | Intelligence

Daily edition one
5 November 2023 

Sunday
theinsurer.com

If the lead-up to 1 January 2023 renewals 

was dominated by dislocation in the 

property cat market, then the fall conference 

season this year has seen US casualty 

emerge as the major theme, as reinsurers 

and cedants jockey for position over shared 

concerns around loss cost trends and 

reserve deterioration.

Discussions and negotiations have 

not seen anything like the level of 

The American Property Casualty Insurance 

Association (APCIA) has argued that 

an efficient cyber market with “experience, 

innovation, and collaboration” is needed 

to sustain growth, which comes against 

strain that played out last year in 

property cat, as shifting appetites 

and in some cases inadequate 

communication made price discovery 

highly challenging for brokers and 

buyers, sending the market into rock-

hard territory.
But for all the civility of this year’s 

renewal build-up, the theme of US 

casualty concerns has risen to the 

top of the agenda against a backdrop 

of social inflation, litigation finance 

and nuclear verdicts that are often 

driving insurers to settle – and for 

higher amounts.

Talking to this publication at the 

CIAB Insurance Leadership Forum 

in Colorado Springs, one senior US 

reinsurance executive said: “It’s 

a backdrop of price increases in this line 

moderating, as well as concerns about 

systemic risk.

In late October, APCIA published a 

research paper entitled ‘Elements of 

an Efficient Cyber Insurance Market’ 

in partnership with CyberAcuView.

The paper argued that the 

insurance industry, business 

community, and government have 

parallel interests in encouraging 

stronger cybersecurity and tamping 

down successful ransomware attacks. 

“As cyber threats continue to 

not the situation where it’s the dire 

property market of last year, but it’s 

absolutely a top concern, both from 

insurers and reinsurers.

“This is not escaping anyone. It 

is specific to people that had larger 

books or wrote certain business with 

larger limits. Companies have done 

a pivot to decrease their exposure 

and shrink the limits, but I personally 

don’t think shrinking limits alone 

solves the problem.”

They noted that while shortening 

of limits may mitigate losses for 

primary carriers, it could actually 

lead to a more significant impact for 

reinsurers.
When primary carriers had large 

limits exposed, Continued on page 6

emerge, an efficient market for 

cyber insurance products is critical 

to ensuring that consumer demands 

can be met. An efficient marketplace 

benefits from a regulatory structure 

that provides consistency and an 

appropriate level of flexibility that is 

not unduly restrictive or cumbersome 

for insurers to effectively respond to 

changing needs, expectations, and 

risks of their consumers,” the paper 

said.
One of the most significant cyber 

threats is the Continued on page 18

APCIA 2023
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Guy Carpenter: Rate cycle has likely 

peaked in Asia but retentions still rising

Market dynamics shift in South and Southeast 

Asia as reinsurers re-examine cat exposures

• RENEWALS OUTLOOK • CAT CAPACITY • LOSS ANALYSIS • INFLATION DYNAMICS(Re)insurance | Insight | Intelligence

Daily edition one
31 October 2023 

Tuesday
theinsurer.com

Reinsurance capacity is rebounding in 

Asia but remains more constrained at 

lower layers, according to Guy Carpenter’s 

Asia Pacific CEO Tony Gallagher.

Gallagher told The Insurer more 

than 30 percent of Guy Carpenter’s 

clients in the region have seen their 

retentions increase at renewals so far 

this year.
According to the reinsurance 

broker’s Asia Pacific Retention Index, 

increases varied widely but averaged 

at around 60 percent as of July.

Guy Carpenter’s Asia Pacific 

Property Catastrophe Rate on Line 

(RoL) Index, including mid-year 

adjustments, increased by 16 percent 

year on year as of July. This increase 

was below the 

Pricing is set to continue to harden 

across South and Southeast Asia at 

the upcoming 1 January renewals, amid 

concerns around the projected rise in loss 

costs associated with increased exposures, 

according to Peak Re’s Jasmine Miow.

Miow, who serves as Peak Re’s 

director for South and Southeast Asia, 

told The Insurer the rate increases 

seen during the 2022 and 2023 

renewal seasons were not sufficient 

to drive substantial improvements to 

technical profitability, with prudent 

property catastrophe exposure 

management expected at upcoming 

renewals.
Certain markets, such as Malaysia 

and the Philippines, are already 

seeing a reduction in reinsurer 

appetite for property catastrophe 

exposures, Miow said. 

Continued on page 6

The push for further rate increases 

comes on the back of a significant 

hardening of the region’s reinsurance 

markets in 2023, driven by global 

macroeconomic and geopolitical 

challenges, such as the war in 

Ukraine and rising inflation.

This marked a continuation of 

the shifting dynamics in South and 

Southeast Asia, which had seen 

reinsurance markets begin to firm in 

2021 following a prolonged period of 

intense price competition.

Miow said market corrections 

in 2023 were Continued on page 4

theinsurer.com

APAC property catastrophe ROL index

2004 – July 2023

Source: Guy Carpenter. Preliminary July analysis, subject to updates. Note APAC index excluding Malaysia, Philippines, Thailand & Vietnam
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Reinsurers look to hold the cat 

line to consolidate ’23 gains

Hess: No firm decision on Willis Re II – 

but more likely than not

• PROPERTY CAT OUTLOOK • FLORIDA IN FOCUS • #REINSURANCEMONTH THEMES • BROKERS ON RATES(Re)insurance | Insight | Intelligence

Daily edition one
10 September 2023 

Sunday

MONTE CARLO RENDEZ-VOUS
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theinsurer.com
#ReinsuranceMonth

As early renewal positioning begins 

in Monte Carlo today, reinsurers are 

looking to consolidate the significant 

gains made this year in property cat 

pricing, T&Cs and structure, with rates 

adjusted for risk and inflation expected 

to be relatively stable in the absence 

of major industry losses in the coming 

months.
The signs are that demand for 

additional limit will be met with 

sufficient capacity – largely without 

price concessions – as a significant 

number of reinsurers lean into 

an environment where margins 

are visibly 

WTW CEO Carl Hess has arrived 

at the Monte Carlo Rendez-Vous 

saying that while no firm decision has 

been made on re-entering reinsurance 

treaty next year, it is more “likely than 

not” that the industry’s third-largest 

global broker may do so at some point 

in 2024.
WTW’s treaty lock-out following 

the $3.25bn+ Willis Re sale in 2021 

expires on 31 December 2023, which 

means the company may once again 

provide reinsurance treaty advice 

and placement next year.

The broker has been tight-lipped on 

its plans, but speaking in Monte Carlo, 

Hess acknowledged it was something 

he and his leadership colleagues were 

seriously considering.

Continued on page 22

“Of course, it is a serious 

consideration,” he explained, adding 

that the firm was being “methodical 

and strategic in whether to proceed 

and, if so, how”.

“Ultimately, the question we have to 

answer is whether a return would be 

a value-add to our clients, prospective 

clients and markets. If we decide yes 

– and there are certainly reasons why 

we might – then we have to elect how 

to do so, and when.”

On the how, Hess acknowledged 

three options: Continued on page 8

Reinsurers set to earn their cost of capital for the first time this cycle

Economic value added (RoIC less WACC spread)
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76% 
average 
engagement  
per video

200,000+,000+  
total social media  
impressions
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100k+ 
total video views

200+ 
interviews

2023 IN NUMBERS

The Insurer TV is the industry’s go-to platform that 
brings you exclusive insight and intelligence on the global  
(re)insurance markets through video interviews, panel 
discussions and mini docuseries featuring some of the 
industry’s most respected figures from around the world.

It allows you to watch AND read thought-provoking and 
challenging content that can help you understand how 
the sector’s key themes are playing out and how your 
business should respond to critical industry trends in 
2024 and beyond.

With all content being available for FREE at theinsurertv.
com and viewed by thousands of industry professionals 
across the globe, partnering with The Insurer TV 
provides you with access to the fastest-growing subscriber 
base in the (re)insurance sector.

Reaching this audience will enable you to communicate 
your message to some of the most prominent leaders 
across the sector, as well as helping shape the industry’s 
message and value proposition through challenging times.

http://www.theinsurertv.com
http://www.theinsurertv.com


Risk capital and the MGA sector
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With a dedicated website – 
program-manager.com – as well 
as monthly digital newsletter, 
Program Manager delivers 
in-depth coverage of the program 
insurance sector from our team 
of experienced journalists on the 
ground in the US. 

Based on the core high value 
content published by The 
Insurer, we bring readers 
exclusive news, analysis and 

commentary on the latest 
developments in this rapidly 
changing sector. 

The audience of Program 
Manager includes a vast list 
of program administrators, 
MGA/MGUs, program insurers, 
program fronting carriers, 
reinsurers, reinsurance brokers, 
insurtechs, wholesale brokers, 
retail brokers, M&A advisors, 
and ancillary service providers.

45,000+ 
individual recipients 
of monthly 
newsletter

36% 
average 
newsletter 
open rate

422,500+ 
online page views

2023 IN NUMBERS

program-manager.com

https://www.program-manager.com/


E&S Insurer is our new-
launched channel dedicated 
to the booming E&S sector 
which has been outgrowing 
the broader P&C industry for 
several years in a row, setting 
record after record.

It is the home of our focused 
market news, analysis and 
intelligence as we continue 
to cast a forensic eye over 
key trends, opportunities and 

challenges that shape the 
strategy and decision making of 
market participants.

As well as incorporating a 
dedicated monthly newsletter, 
E&S Insurer serves as a 
community for market 
participants to engage, and a 
platform for wholesale brokers 
and specialty insurers to 
deliver their message to clients, 
counterparties and peers.

45,000+ 
individual recipients 
of monthly 
newsletter

35% 
average 
newsletter 
open rate

371,000+ 
online page views in the 
first three months post 
launch
theinsurer.com	 8

2023 IN NUMBERS

es-insurer.com

https://www.es-insurer.com/
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It has never been more apparent 
that (re)insurers around the 
world continue to display a 
deeper interest in environmental, 
social and governance (ESG) 
factors.

With a monthly newsletter 
sent to over 45,000 individuals 
and a dedicated website, ESG 
Insurer leads the way in taking 
a forensic look at the key trends, 
opportunities, challenges and 
potential concerns around the 
ESG landscape, providing key 

analysis and opinion on how 
it is shaping the future global 
insurance industry.

We also understand how 
important delivering vour own 
messaging has become and our 
ESG platform also provides an 
opportunity for a strictly limited 
number of partners to promote 
their companies’ key messaging 
in the form of thought leadership, 
video interviews, virtual debate 
participation and branded 
messaging.

45,000+ 
individual recipients 
of monthly 
newsletter

29% 
average open  
rate

293,000+ 
online page  
views

2023 IN NUMBERS

esg-insurer.com

http://www.esg-insurer.com
https://www.es-insurer.com/
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Cyber Risk Insurer aims to be 
the top destination in-depth 
coverage on the burgeoning cyber 
(re)insurer market. From risk 
management, to retail, to cyber 
insurtech MGAs, major incumbent 
carriers, to reinsurance and the 
capital markets, breach coaches, 
and incident response firms, 
Cyber Risk Insurer will be the 
premier publication covering a 
market segment that is widely 
described as the top board-level 
concern across industries.

We will cover the market with 
the in-depth technical acumen 
that the cyber segment deserves, 
from business profiles that range 
from SME to the Fortune 1000. No 
publication covering the cyber 
(re)insurance market will be as 
deeply embedded in the segment 
as our journalists.
Our journalists have developed 
a reputation for covering the 

cyber market like no other, from 
breaking news of Chubb’s launch 
of CyBex, to exclusive reporting 
on data that appears on the 
dark web, like industry breaches 
at Fairfax and the MOVEit 
vulnerability that affected Aon, 
as well as capital raises and M&A 
at all the major cyber industry 
players.

We aim to be a platform for a 
critical segment that is growing 
faster than any other, and that 
is still working its way into 
the mainstream, and we will 
play a critical role in providing 
education to the broader P&C 
sector that the cyber business so 
critically demands.

We will be the authoritative 
word on the fast developing 
convergence of the InfoSec 
world and its intersecting with 
insurance.

US
51%

UK
32%

Rest of
the worldBermuda

2% 15%

Our audience



BESPOKE 
EVENTS

theinsurer.com	 11

As a team, we have strong relationships with key 
insurance sector decision-makers globally and 
regularly invite them to join us in roundtable 
discussions, followed by a networking lunch or dinner. 
Roundtables produce unique content, driven by the 
purpose of raising the profiles of key executives.
 
Participation would also serve to promote the client’s 
brand, values and solutions in front of a targeted group 
of senior professionals from key companies, followed by 
aligned, relevant and topical content. The Insurer will 
host the discussion and will collaborate with the client 
to identify a targeted group of senior insurance sector 
(C-suite) executives that will be invited to participate.
 
The high-level findings from the discussions will  
be promoted to our international audience via  
theinsurer.com, through a series of alerts and digital 
coverage. The client will have control over the message; 
nothing will be published until participants have 
approved quotes from the discussion.

PREVIOUS PARTICIPANTS AND PARTNERS INCLUDE:

Our bespoke events can be tailored to meet your 
business needs. To discuss how we can help 

create your event, reach out to Spencer Halladey 
at spencer.halladey@wbmediagroup.com

STONYBROOK

http://www.theinsurer.com
mailto:events%40wbmediagroup.com?subject=


IN-HOUSE 
EVENTS
Our annual conferences and awards ceremonies – held 
across London and New York – are now a regular fixture 
in the calendar, covering a wide range of themes. They 
are highly informative and include invaluable face-
to-face networking, leaving attendees with a better 
understanding of the current climate in the industry.

The morning forums highlight key trends, opportunities 
and challenges that are shaping the strategy and 
decision-making of market participants. In addition to 
keynote speeches from leading industry speakers, the 
events also include interactive panel discussions and 
Q&As, covering relevant industry topics.

The awards ceremonies, held in the evenings, celebrate 
excellence, success and achievement in each of the 
program manager, E&S and ESG sectors.

To find out more about all of our events, visit:  
theinsurer.com/events.

1,000+ 
individual 
attendees

80% 
C-suite 
seniority 

20% 
MDs, SVPs, VPs, directors, 
partners, UWs, brokers, analysts, 
lawyers, providers & others

350+ 
companies in 
attendance

4.5 
 

average rating

2023 IN NUMBERS

20 MARCH 2024 29 MAY 2024

CONFERENCE
& AWARDS

2023

CONFERENCE
& AWARDS

2023

4.5
average rating

12	 theinsurer.com

http://www.theinsurer.com/events.


Mid page unit
300 x 250

Mini 
skyscraper
300 x 600

Leaderboard banner 728 x 90

Mobile leaderboard
320 x 50

Print & digital specifications
ADVERTISING 

Please ensure all creatives are supplied in the correct 
format and size according to what you have booked

SINGLE PAGE
Trim size: 
215.9mm x 279.4mm
(3mm bleed)

Daily newsletter ad spec

Newsletter ad spec
SINGLE PAGE
180mm x 320mm

DPS 
Trim size: 
430mm x 279.4mm
(3mm bleed)

The Insurer offers many creative digital and 
print advertising opportunities. These include 
website, video, digital daily newsletters, 
smartphone app and event print editions.

The Insurer-hosted file 
requirements

File types that can be 
provided: JPEG/ PNG/ GIF

Max file size: 75kb

Single impression pixel 
accepted

Click tracker accepted 
(website only)

Rich media
All rich media must be 
third-party served

HTML5 files if provided 
will be accepted subject to 
testing

Sound must be user-
initiated

Video duration 
recommended: 15 secs

Max loops – 3

Creative deadline
Creative assets must be 
received 3-5 working 
days in advance of the 
campaign start-date to 
allow for full set-up and 
testing
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MORE QUESTIONS? 
CONTACT US

To discuss how to become a partner and  
how we can help in promoting your own  
corporate messaging please contact us:

Andy Stone
Sales manager

andy.stone@wbmediagroup.com
+44 (0)78 348 43176

Isabelle Brooker
Senior Marketing and  

events coordinator at The Insurer
isabelle.brooker@wbmediagroup.com

+44 (0)78 49 845627

Spencer Halladey
Commercial director

spencer.halladey@wbmediagroup.com
+44 (0)75 4000 0929

Beatrice Boico
Head of marketing and events at The Insurer

beatrice.boico@wbmediagroup.com
+44 (0)75 474 55119


